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NORWICH UNIVERSITY OF THE ARTS

PROGRAMME SPECIFICATION FOR: MA MARKETING (PMALO04)

PROGRAMME SPECIFICATION [ACADEMIC YEAR 2025/26]

This Programme Specification is designed for prospective students, current students, academic staff
and potential employers. It provides a concise summary of the main features of the programme and
the intended learning outcomes that a typical student might reasonably be expected to achieve and
demonstrate if he/she takes full advantage of the learning opportunities that are provided. More
detailed information on the teaching, learning and assessment methods, learning outcomes and

content of each unit can be found in the Unit Descriptors.
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Section A — Material Course Information

Validating Body Norwich University of the Arts'
Teaching Body London School of Design and Marketing (LSDM)
Final Award Title and Type MA
Course Title MA Marketing (TMKTFMAM)
Campus: Length:
Course Location and Length
Online Full time — 1 year
Mode of Study Full-time | Part-time
Period of Validation 2025/26 — 2027/28

Name of Professional, Statutory or .
Not applicable
Regulatory Body

Type of Accreditation Not applicable

Accreditation due for renewal Not applicable

Entry criteria and requirements?

- A bachelor degree in the subject or a related discipline, attested by a legally issued
certificate of the country of origin. Other relevant and equivalent UK and international
qualifications are considered on an individual basis.

- Curriculum Vitae with relevant work experience, demonstrating your ability to study at
postgraduate level.

- Motivational Letter describing your personal motivation regarding the application for the
course, your strong points and your goals for the future.

- Applicants may be requested to submit a portfolio of work and/or have an interview.

AND (if applicable)

Language requirements:
If you are not a native speaker in the study language you’ve chosen, you must demonstrate the
following certified level of proficiency:

- English: certified level of proficiency in IELTS of at least 6 or above, or equivalent.

- Spanish: certified level of proficiency in DELE (Diploma de Espafiol como Lengua
Extranjera) of at least B2 or above, according to the Common European Framework of
Reference for Languages, or equivalent;

- Portuguese: certified level of proficiency in PLE (Portugués como Lingua Estrangeira) of at
least B2 or above, according to the Common European Framework of Reference for
Languages, or equivalent.

Candidates must also possess software skills according to the Terms and Conditions.

Mature Applicants

Applications from mature students are welcomed. Mature students may apply on the strength of a
portfolio, which must present previous relevant experience, prior learning, and reference letters and
contacts. If necessary, an interview will be arranged with the Course Leader to assess the ability to
study at postgraduate level.

Disabled students

" Regulated by the Higher Education Funding Council for England
2 This should be the standard University Criteria unless otherwise approved by the Academic Board and include UCAS entry profile for
undergraduate courses.
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Admission Advisors.

Applications from students with disabilities are considered according to comparable criteria and
principles of other applicants. All students with a disability are encouraged to indicate this on their
application form so that advice can be offered regarding the facilities and services available.
Prospective students with a disability will be encouraged to visit and discuss their needs with the

Overall methods of assessment® Written Practical Coursework:
exams: exams:
Stage 1 | 5.6% 16.7.3% 77.8%
Overall Learning & Teaching hours* Scheduled: Independent: Placement:
Stage 1 | 26.7% 73.3% 0.0%
480 hours 1320 hours 0 hours

General level of staff delivering the course®

The LSDM - London School of Design and
Marketing’s current recruitment policy for Tutors
and Teachers states that they must have either an
MA or equivalent professional practice in a
relevant discipline or field. All lecturing staff are
encouraged to work towards a teaching
qualification or Professional Recognition by the
Higher Education Academy. Teachers are required
to be professionally active or engaged in research
in their discipline. There are also Sessional Staff
to link courses with professional practice and
technicians to provide technical support.

Language of Study

English/Spanish/Portuguese

Subject/Qualification Benchmark Statement:
QAA Masters Characteristics

Framework for Higher Education Qualifications (FHEQ)

3 As generated by the most popular unit descriptors and calculated for the overall course stage data.
4 As generated by the most popular unit descriptors and calculated for the overall course stage data.
% Include general information about the experience or status of the staff involved in delivering the course, for example Professor, Course Leader,

Senior Lecturer
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The course structure

The structure of all of the LSDM'’s awards complies with the LSDM Academic Regulatory
Framework, which includes information about the:

» Rules for progression between the stages of a course;
= Consequences of failure for reassessment and exit awards;
= Calculation and classification of awards;

Unit codes and titles Level | Credit | Credit | Elective | Most
value value / Core popular
UK ECTS’ student
Credits choice of
6 optional
elective
units or
elective
options in
core
units?
Year 1
LSDM-MAMKO1 - Strategic Marketing 7 20 10 Core
LSDM-MAMKO02 - Consumer Economics 7 20 10 Core
LSDM-MAMKO3 - Marketing Simulator 7 30 15 Core
LSDM-MAMKO4 - Trend Forecasting and 7 30 15 Core
Analytics
LSDM-MAMKQO5 - Research Methods 7 20 10 Core
LSDM-MAMKO6 - Applied Marketing 7 60 30 Core
Project

Section B - Course Overview

The MA Marketing is a course developed by the London School of Design and Marketing and
accredited by the Norwich University of the Arts. The aim of the course is to prepare professionals
with high levels of competences and abilities to intervene in the marketing management of different
types of organisations, across all marketing fields: communication, advertising, consumer
behaviour, management, sales, product and/or service control as well as creative and business
management.

The main structural feature of the course is its focus on the job market and the students' vocational
traits, combined with advanced marketing techniques and conceptual skills.

The course allows students to understand marketing in a professional context and to implement
innovative and effective marketing strategies. The curriculum promotes the use of theory and
practice of existing research to develop strategic thinking and implementation of marketing
management, providing students with advanced, specialised, academic and entrepreneurial
knowledge to pursue an established career as marketing professionals or entrepreneurs

The course focuses on the development of new skills which improve the understanding and
implementation of innovative, sustainable and effective marketing strategies, as well as an
understanding of the increasingly demanding and competitive markets.

Students are encouraged to adopt a reflective, analytical and evaluative approach to understand
the dynamic relationships between all marketing aspects in the commercial, industrial and

® The UK Credit: The Higher education credit framework for England outlines the credit values typically associated with the main higher education
qualifications in terms of the minimum number of credits required for the award, including the minimum number of credits required at the level of
the award. The credit framework outlines these requirements in terms of the UK Credit Transfer and Accumulation System (CATS) where 1 UK
credit is equivalent to 10 notional hours of student effort.

" The European Credit Transfer and Accumulation System (ECTS) is a tool of the European Higher Education Area for making studies and
courses more transparent. It helps students to move between countries and to have their academic qualifications and study periods abroad
recognised
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non-profitable organisations (such as NGOs or Public Services). Students have the opportunity to
enhance theoretical knowledge and fundamental critical and procedural skills that are key to
dealing with real-life marketing challenges through a diversified teaching/learning model suited to a
wide variety of professional activities and contexts.

Applied marketing projects focus on three main areas: strategy; digital marketing & technologies;
brand and communication — although exploratory projects that seek to extend theoretical and
practical territories of marketing that are not particularly encased in the above areas will be
encouraged.

The course plan is complemented with additional curricular activities such as real-time activities,
masterclasses, seminars, case studies, applied projects, and marketing management simulators
that allow students to practise the knowledge acquired throughout the course. This learning by
doing approach helps students gain knowledge by applying it to real cases, encouraging critical
thinking and creating a marketing mindset to seek solutions in different contexts and areas of
marketing.

The MA Marketing course is delivered 100% online, allowing students to study anywhere in the
world through a digital learning environment and in their preferred language of study: either
English, Portuguese or Spanish. It is aimed at those who opt for distance education for family,
professional or personal reasons; students committed to developing a career, professionals and
entrepreneurs committed to deepening their knowledge, or people committed to changing their
professional profile.

The LSDM approach to learning and teaching centres the student in the learning process,
developing their skills through active, practical, exploratory and reflective learning activities that
addresses an intercultural and interdisciplinary labour market and develops an entrepreneurial
outlook. It promotes a lifelong learning attitude, essential in today's competitive and dynamic world.

The course makes use of advancements in digital technologies that allow students to study at their
convenience in terms of time and location, and which allow for instant monitoring, identification and
resolution of queries. Contemporarily relevant and insightful multimedia curricular content is
provided to enrich the students’ learning experience and engagement, complemented by a Tutor
Centre that is available to support students in their academic journey. Distance learning also
means that the students are encouraged to develop key life skills such as the ability to do
independent research, to self-organise in terms of managing time and resources, and where
applicable, to engage and network with peers from different regional, social, and cultural contexts.

LSDM is committed to provide an inclusive learning environment where all students feel that their
perspectives and contributions are equally respected and valued. Our courses align to Education
for Sustainable Development as defined by UNESCO (2019): ‘Education for Sustainable
Development empowers learners to take informed decisions and responsible actions for
environmental integrity, economic viability and a just society, for present and future generations,
while respecting cultural diversity.’

Section C - Course Aims

A1 To produce and expand new knowledge contributing to the careers of highly qualified
experts in Marketing;

A2  To identify, categorise and analyse detailed investigation into the theoretical and contextual
research which supports the promotion and the innovation of products and services;

A3  To develop unique sectors in the areas of marketing and brand management, marketing
communication, commercial management and sales;
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A4 To solve complex organisational challenges;

A5  To develop autonomy capacity in any learning process, in order to facilitate the acquisition of
knowledge and lifelong skills;

A6  To provide the ability to evaluate the rigour and validity of published research and be able to
interpret complex business data;

A7  To develop reflective, intellectual skills to be able to critically appraise contemporary and
established marketing theory and practices and its relation and interaction with other areas
of business and management;

A8  To develop further understanding of how contemporary marketing research and practice can
contribute to and influence an organisation's performance.

Section D - Course Outcomes

Upon successful completion of the course students are able to:
Knowledge

LO1 Demonstrate an integrated vision of the marketing management process and highlight
opportunities for further professional development.

LO2 Demonstrate the role of marketing management and revised approaches to strategies to
create management plans for a diverse range of organisations.

LO3 Choose and apply new theory and practice of research in order to advance strategic thinking
and marketing management practice.

Understanding

LO4 Analyse and demonstrate the professional implications of market research through use of
sophisticated research methods and tools.

LO5 Demonstrate the need for change in business environments specific to management and
marketing functions.

Application

LO6 Produce effective work in a professional context individually or in group environments and
demonstrate professional marketing skills.

LO7 Produce a systematic framework to implement project development through project
management and self-initiated study.

LO8 Develop and apply skills and business acumen and relate your study to your professional
area of interest and career aspirations.

Section E - Learning, Teaching and Assessment

Learning and Teaching Strateqy

The learning and teaching on the course include:
- Adigital learning platform where students have access to all units of the course;
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- Weekly lessons per unit, including video-lessons, guided readings, curated content,
activities and self-assessment opportunities;

- A Tutor Centre support, with an appointed Tutor to follow students’ paths;

- Tutorial group meetings (usually 4 weeks after each new unit starts) to discuss assessment
deliveries and doubts, and group or individual project meetings to discuss project
developments;

- Masterclasses with invited experts;

- Students planned work to develop their learning and explore areas of interest, either
individually or with colleagues.

The MA Marketing combines active learning with curricular content developed by industry
practitioners. These two aspects are essential to the development of applicable knowledge and
skills in marketing. The course offers a relevant range of subjects wherein experienced tutors
support and supervise the learning experience.

The approach to learning and teaching allows students to set their own pace, therefore combining
their existing activities with an engaging and enriching learning environment. Students are
encouraged to actively participate in all provided learning activities, and to take further
responsibility for achieving their full potential.

Digital technologies are used to enhance learning, collaboration and active research, integrating
the theoretical and practical dimensions, for a deeper level of understanding of marketing and its
related business practice. Live assessment briefs and masterclasses with invited industry experts
provide opportunities to experience real life problem solving and prepare students for a
professional career or further research.

The coursework encourages an international perspective on marketing knowledge and practices.
Therefore, the learning experience is supported and informed by an international faculty of
academic staff with extensive professional expertise spanning diverse areas of marketing activity.

Assessment Strateqy for the Marketing Course

Assessment within the course is focused on developing a range of advanced technical and
professional skills which can be applied using the knowledge and understanding of business
problems within Marketing. Assessments typically require primary and secondary research,
ensuring the development of critical thinking throughout the programme.

A wide range of assessment methodologies is used oriented to the achievement of the learning
outcomes of each unit.

The assessment methods include theoretical oriented components, such as exams, real case study
analysis, written reports; but also practical components, such as simulation competition, oral
presentations and applied projects with real-world applicability. Working students are encouraged
to develop applied projects for the companies they work for, offering the opportunity to put into
practice the contents learned during the course with the mentoring of the tutors and the course
leader.

Written assignments are presented through the Turnitin feedback studio which allows checking for
similarity, giving meaningful feedback and standardising grading through the use of rubrics.
Synchronous presentations are made through video-conferencing solutions that enable screen,
audio, and video sharing.

Feedback is provided to enable students to identify their strengths and areas of improvement.
Students gain credits through successful completion of units that comply with the LSDM’s
Academic Regulatory Framework. Master of Arts degrees are awarded on the basis of meeting the
credit requirements.

Student Support
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We aim to ensure, where possible, tutors remain with a student throughout their degree studies
to discuss all matters relating to student well-being and academic support.
Students are further supported by:

- Course Leader

- Student Office support staff (including support for finance, regulations, disability)

- Technical support with IT and software

- Online learning environment

- Induction unit and session

- Student Staff Course Boards

- Library and Learning Resources

Section F - Enhancing the Quality of Learning and Teaching

The course is subject to the University’s rigorous quality assurance procedures which involve subject
specialist and internal peer review of the course at periodic intervals, normally of 5 years. This
process ensures that the course engages with the applicable national Subject Benchmarks and
references the Framework for Higher Education Qualifications.

All courses are monitored on an annual basis where consideration is given to:
= External Examiner’s Reports

= Key statistics including data on retention and achievement

» Results of the Student Satisfaction Surveys

= Feedback from Student Representatives, alumni, and industry experts.
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