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Access and Participation Statement

1. Introduction

London School of Design and Marketing (LSDM) is a leading online digital school specialising in
design and marketing which aims to change the teaching paradigm with an innovative and
creative approach to higher education. We believe that creativity, innovation and the
development of technical skills are the drivers of a successful career. At LSDM, we prepare
students for the most demanding challenges in the job market, combining not only the
knowledge acquired but also a passion for what they do.

We offer exclusive online courses, accredited by validating partners, which aim to equip
graduates with the knowledge they need to face the challenges of an increasingly demanding job
market. Our courses have been developed for students, professionals and entrepreneurs who
seek to acquire knowledge and technical skills in the creative arts of design or marketing, taking
into consideration the latest technologies and innovations concerning E-learning.

Every course is delivered flexibly and fully online so that students can engage with classes at any
time from any location and all courses are available in English, Spanish and Portuguese. LSDM'’s
E-learning experience is characterised by high-quality academic content developed by doctorate
teachers, along with other resources, such as videos, infographics, scientific articles, digital
libraries, among others. Every student is supervised on a weekly basis through a Tutor Centre
composed of a team of specialised tutors who ensure the content’s assimilation by promoting
interactivity, interest and curiosity.

2. Access and Participation: Strategic Aims

We are committed to promoting equality of opportunity for all applicants and students, actively
seeking to recruit a diverse student body that is reflective of the diversity of the wider UK and
society. We believe that a diverse student body enables a creative and dynamic learning
community. No student will be excluded from entry to our programmes as a result of
discrimination on the grounds of age, race, colour, nationality, ethnic origin, gender or sexual
orientation, mental health status, disability, religion or belief. The London School of Design and
Marketing operates within the guidelines of the Equality Act 2010.

We aim to establish a student population by 2028 that is representative of the broad make-up of
society, put in place measures that enable all students to succeed equally, and eliminate any and
all performance gaps (continuation, attainment and progression) that emerge in the identified
priority groups by 2033.

3. Admissions Process

Our highly personalised online admissions process underpins our commitment to widening
access for applicants from under-represented groups. Applicants are considered contextually as
well as on the basis of their prior or predicted academic achievement in order to understand
their aptitude and capability to meet the academic and practical competences required of the
programme.
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During the admissions process, applicants may have a one-to-one discussion with a member of
staff to ensure they are fully aware of the commitment they are undertaking, what is involved,
and what personalisation in our approach might be required to support their success.

Our policies and approach to admissions recognise the need to consider individual circumstances
through our policies on, for example, Accreditation of Prior Experiential Learning and Reasonable
Adjustments to Delivery and Assessment and to frame these within a Personal Learning Plan.

4. Learning and Teaching

Our approach to course design, delivery and assessment takes into account the different
demands and barriers to study that students may face, including but not limited to financial
circumstances, location, work patterns and family responsibilities. They are designed to be
inclusive and as such are capable of being tailored to individual student’s circumstances and
needs. Students can engage with the online classes and learning materials flexibly around their
other commitments and can attend supervision sessions with a member of the Tutor Centre who
can personalise and contextualise the programme to match each individual student’s
circumstance. This approach enables us to address and eliminate any barriers that may prevent
students from under-represented groups joining us or progressing successfully into higher-paid
employment or further study.

5. Financial Support

Financial deprivation can be a practical obstacle for students wishing to access and succeed in
higher education in an everyday sense: for example, poor or no internet connectivity or access to
required specialist software and hardware to undertake their studies, childcare provision, or
travelling to an event.

We have therefore established an easy-to-access hardship fund that provides financial support to
mitigate and remove any obstacles that may arise and the anxiety that goes with them. The
criteria for the hardship award are driven by the student’s personal circumstances at that
moment and in that situation but will be framed by the socio-economic background of the
student, their household income and their familial support network.

6. Widening Access and Participation Activities

The Academic Board, will oversee the development, implementation and monitoring of the
impact of a programme of activities to widen access and participation, including schools, industry
and community.

7. Monitoring and Reporting Outcomes

Student applications, enrolments and academic outcomes will be monitored by the Academic
Board against annually agreed key performance indicators and also reported to the Board of
Directors. Actions will be agreed to address any performance gaps or challenges identified as part
of the annual programme review process.

The Academic Board will submit an annual report on access and participation activities and their
impacts to the Academic Board, which will also be shared with the Board of Directors.

Version: 2 Approved by: Board of Directors

Date of Approval: 25/07/2025 Page 2 of 2




